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Webster University in
Irvine
Submitted by Webster University

You know the name and know that
it represents quality, integrity, and
education.  Webster University, in

the heart of Irvine's business district, offers
innovative degree programs that expressly
meet the needs of busy working
professionals.  With Webster, you will
enjoy the best education at the best price.

Webster is consistently ranked among
America's Best Colleges by the U.S. News
and World Report and is listed in The
Educator Magazine as one of the most
affordable MBA degree programs in
Southern California.  Webster's home
campus, located in St. Louis, Mo., has been
accredited since 1925.  There are currently
100,000 living Webster Alumni throughout
the world.

The Irvine Campus offers several
degree program options:  the M.B.A., the
Master of Arts in Counseling (leading to
MFT licensure),  the M.A. in Management,
the M.A. in Computer Resources and
Information Management, the M.A. in

International Business, the M.A. in Human
Resources Management, and the Bachelor
of Arts in either Psychology or
Management.  Courses are offered
weekday evenings and Saturdays in an
accelerated nine-week format, allowing
degree completion at an accelerated pace.
Classes are small to allow for individual
attention.  Scheduling flexibility gives
students full control over their education,
while keeping up with the demands of their
families and careers.  Webster University's
instructors are highly qualified business
professionals, offering students the latest
theoretical knowledge with real-world
experience.

Before deciding which degree program
is right for you, call Webster for a
personalized consultation with an
Academic Advisor or visit our Web site at:
www.webster.edu/irvine.  Your education
history will be evaluated and you will be
assisted by a professional counselor.  Call
Webster University today at 949-250-7855.

Choosing More Effective
Keywords To Increasing
Traffic To Your Website
Submitted by Vazi Okhandiar, MBA, MSCS, BSEE

T he number of Internet users has
increased by 120 percent in the
last four years. Worldwide

users have increased f rom 350
mill ion in 2000 to 785 million in
2004 (www.internetworldstats.com).
Furthermore, the Forrester Research has
found that 75 percent of PC users are giving
up some of their television time to spend
more time on their computers.  Therefore, it
has become necessary for companies to
increase their visibility on the Internet to
further grow their businesses. 

Today, just having a corporate Web site
is no longer sufficient in doing business in
the competitive world.  A Web site hit
determines the popularity or traffic to the
site in a given period. Therefore, it has
become important to submit your Web site
with appropriate keywords to search
engines such as Google, AllTheWeb and
Yahoo to increase the traffic to your Web
site to be found by potential clients on the
vast world of cyberspace
(www.allsearchengines.com).

Some of the suggestions as to how
companies can use the keywords to
increase traffic to their Web site over the
Internet are given below:
• Use quality keywords for your business.

Use focus groups to find out the
keywords that would be most likely used
by users to find your site on the Internet.

• Some of the keywords can be generated
by checking out higher-ranking
competitors' Web sites.  

• Use online tools, such as
http://inventory.overture.com/d/searchin
ventory/suggestion to help determine
keyword variations and search
frequencies. 

• Use specific phrases, like, "Low Carb
Pizza" instead of general keywords like
"Pizza" to increase the traffic to your
Web site.

• Use keywords early and often in the
pages, because some search engine scan
through only the first 110 words of a

page and some of the search engines
ignore pages with very little content.  

• Place the keywords on the first two
levels of the Web site, because some
search engines only visit the first and
second levels of a web site.

• Use keywords in page headings and in
hyperlinks, because some of the search
engines assume that the keywords in
headings and hyperlinks have greater
value to the user than the text on the
page.

• Use keywords in the page title, because
some of the search engines place a
higher value on the keywords found in
the page title.

• Use keywords in meta tags, a HTML
element, that describe the content of the
Web site.

• Avoid placing keywords in images
because the search engine cannot parse
an image. Instead use the ALT tags, a
HTML element, to place keywords in the
image description. For example, use
"sushi from Japanese Sushi Bar" instead
of just typing the file name, such as,
"sushi.bmp" in an ALT tag for the picture
of a sushi bar.

• Avoid excessive use of a keyword in a
page or a tag because some search
engines will black list the Web site from
their search engine if it detects that such
a strategy is being used to trick the
search engine.
Finally, the more unique the content on

your Web site, the more traffic you'll get.
Once you have established a professional
and attractive Web site, the next step is to
look into listing your Web site with a
Search Engine that advertises based on key
words. 

Vazi Okhandiar, MBA, MSCS, is an
expert on E-Commerce and Internet
Marketing. She is also a Director at NR
Computer Learning Center
www.nrclc.com. She can be reached at 714-
505-3475 or at vazi@nrclc.com.




